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Lesson 16 Advertising and Marketing

7’“‘3] T Learning objectives )
- F3JB#R g obj )

1 BFRXMZES, THREASHERNERXER
(1) Tt EsnfEH
(2) T AR T B B o P A SR
(3) T fe

2. ZEERXTWIETC

3. ZETIEMKEX

-72= 2 Warming up
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Hiﬁié'@ Skimming

BE—RTENIRY, ETENGTNARY, YHEV, HHE X

Read the text and decide whether the following sentences are true ( v ) or false (X).
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1. 244 vyingxido 3 market
© 2.%13T zhiding 3 make, work out,
: formulate
C 3. A
L4 AR

goutdong 3 communicate

chudnsong 3l convey

xiondu 4% limitation

5. FR

3
N
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giénzai  JE  potential
congér #
dingwéi £

consequently

orientation

celieé 4% strategy
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10. #F = shuli 3l setup, establish
. 11. 1245 cuxido 3 promote sales
' 12.4f) tuigudng B spread, expand !
13. B~ zhdnshi 3 show, :
' exhibit, display
14. £i& qldoo %4 channel
i 15. B ji % namely
16, 4% fenxiao 3l sales and distribuAi
: tion
17. 40 % & zhimingdu 4% popularity
18, W% shénméi 3f appreciate the
beautiful
. 19. %l niixing 44 female
20, ¥R qinggdn 4  emotion
21. %%t qinging 4% affectionate
' feelings

22.47%h dadong 3  move, touch
1 23,08 xinli 4 psychology

24. ¥ % chdangshou JE longevous,
: longlived
used to indicate inferencei
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Zf]  health care
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|26, B
|27 4%4%  baojian

thcha

' 28. AR wichublzoi  everywhere !

|20 %4 fohui 3
! bring into play
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=15 S5 Learning common words

B EE, SHE, EEX
Read the following words and expressions, write down their pinyin and then match

them with their English meanings.

HT zhiding affectionate feelings
ABTE] make, work out, formulate
&%k move, touch

Bl female

FREE longevous, longlived
TE set up, establish
NIl consequently

A everywhere

ot exert, bring into play
5 % health care

FE potential

1138 highlight

K7 limitation

g function

Prfid convey

TCIEATE communicate

KA emotion

E 1@iEY B Word expansion

13T T )% i aRa S LMW ES
2. {5l THIEAES] ARk s BB AR
3. Ui FHLAITIHE Z e sk
4. AE TBTERY Tl BTEMTTY BTER %
5. WL W SLBERE WAL HAR SRATTR

6. Lok LA AL L E
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7.4T8h Tah TiRZ A BATH 18R
8. 5 N 5t G
9. PR PrffE TRIERCH PRAd %
10. K% KARVEH FAEAH TR A%

E %£1FIES  Fill in the blanks with the given words or expressions.

1. 2 — B e AR, AMTXFZ PR 0L ( ) TR,

2. TEHATRAINS,  ( ) BIRAR R BRI

3. XK EHEEL ( ) CBHGEATEE ST XA

4. BRI BE NIAEIL A2 KRBT dh, (EEERA T ( ) B
5. HEURE L, e BRI ( ) o

6. FE AR TE, MZENNTR AR ( ) FORGHE ZA R o

7.3 ( ) T—ETERRAITR
8. BIAEMITFHIL ( ) BN Z, BEARIFERU. K.

FIEHRIERX

Learning useful expressions

...... Z?E ceeeen 2_
LARIESER, RS e deee 2" TEAFAHOL T
Learn the usage of “-++-+- ) 3R Z—" with the help of the hints and examples.

(D) $R: FPRARZEFAGAAGER, AZEER P-4,

i AeR R B AEE AR e R —
(2) $&R: PEARSALH T B RE, Ei2LPo—/
il EAR P EF LM E RSB —,



72 B RS

204 I

2 e e 2 T B E TR b T
Combine the words and phrases into sentences with “+----- JEre z—".

(D) iREny & kKRS W il A

(2) Bug | TEEE ARAEFEKE M

(3) Mz WERE Rk = K ER

(4) A% e m B TR

Make two sentences with “+++--- S X
(1)
(2)
...... [
LARGEER, s e e FEA A DL
Learn the usage of “+-+--- .o ” with the help of the hints and examples.

(1) $7R: AZA A8 F A0 k2970000, HFIRHAELL T T,
AR ARAR i A A Bk 2970000, R BELT T,
(2) $R: AR R A E R, AR d Hets sk g,
AR AR B AR R IRE ], AR iy M A B R T 4G
20 el SERCF AT
Complete the sentences with “------ 1/ prrere 7

(1) JERABZ,

(2) A" ZHAFR AR AR E20%,

(3) AWBER AR RrLk ik,

(4) AN FERIT A Z A=,
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(1)

(2)

—5 E0|[A5 5728 Learning specialized terms

B EEIE, SHS, EEX

Read the following words and phrases, write down their pinyin and then match

them with their English meanings.

B TR yingxido celie distributors
MENE popularity

T4 products show

i ) marketing strategy
PR target group
PSS channel strategy
VAN sales and distribution
Vgl target consumer

| E AR advertising and propaganda
MR target market

HAriH o promote sales

HARH 2R market positioning
Hirti brand promotion

E 1@iEY B Word expansion
Bldhe. Fd (A25d0m) (REF48)
1ER ( ) ( ) 2. EhE ( ) ( )
3. g ( ) ( ) 4. 851% ( ) ( )
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H ETENTFENCHEREEEX

Match the following terms with their meanings.

B R AV BT X AR DB T B B BT, WS RRRIIE R

iR 7 A AT R BTG B, O U R A T A R i AR
55 I AR

fie KRR AR B P B T SIS AL G

paniti] [ JH 9 B AL 1A AL B i A A5 S, S I 9
WK

¥E151HZ  Fill in the blanks with the given words or phrases.

1. RIFRYE IR 55231 ( ) IEHETTHEZ —.

2. HArfedah izsa g, $00fE A 2 an i ( ) I
3. XA FMERRRE ( ) AR

4.9 HIBIE], X EEICA NS ( ) o

5. bRz BBl A S A28 ( ) B

6. RZMPE R, ( ) HHS A B SE PR I ZE AR

Learning the text

BAEIRCEE. 28k, ARHMTEMNDFNAX, SHEN, FHHVE x

Read Paragraphs 1 and 2 of the text and decide whether the following sentences are
true ( V') or false (X).

1. T35 03 B A2 534 ol LA B Al 9 485 77 i (
2. WYy E SR B R A (
3. ANSEARZY B i B IR A PR AR A (
4. Mg A XS HARTH 2 i i e (

~— O~ ~—
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B RAIERSCESE, AT R E AR AT B TR E 5 SR
Read Paragraph 3 and decide which marketing strategies are used in the following

commercial activities.

1. T L R AR 03— Ok — /N (
2. B I — IR T T o (
3. A A I S SR (
4. FEUORLA B —FI0HT R A OB (
5. TRE, HEESM At A T PR (
6. HM RSN INR G RSG50 (
7. B AR G e T E B S (
8. HEEES TP T FE S, M MAR—HeELT e, (

~— O~ ~— ~— ~—r ~—r ~—

B g4, 5B, MTEN%S
Read Paragraphs 4 and 5 and do the following exercises.
1 F R —IA S S B PiEE?  ( ) Choose the correct answer.

A BEAEHET PR B. i@z
C. BT A4 D. i EIH PR A TR

2 BRI — KT A B, ST A BT, iU
RUREY) SN ERNE, TERIRAE AR A s
Design an advertisement for one of the following products. Talk about the content
of the advertisement, your original ideas and the marketing strategies you use.
(1) BeAk
(2) B3l
(3) 1550
(4) 4E/ER
(5) Jiigdiie W3k

E EfZIEX, RIFEXHRES Fill in the blanks according to the text.
1. HiE i REER ( ) WU BRI . N TR ( ) b SEBX — )
AE, Ml ( ) migEs, AT ( ) B AL HTR T ( ),
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( ) MR ER T ( ) o
2. —WGrfy) o, ECEE ( ) TEER, HRKESED) ( ) MER,
—JEfefsE] ( ) THPEWERIER], a2l A TH 2 1Y ( ) Ko

El

STERX, TR TENGS
Read the whole text and do the following exercises.

1. #EFG B 75 K& Summarize the general meaning of each paragraph.

Bk BgkE

E0E

2B

S

AR

SR

2 ARPE N R R, BRI
Retell the text based on the hints in the table below.

Bk EEUIRE TR SehiiE
AN S . Vg A VBE T
Wi T ke
2B F T e, B
T " T T
Mﬁﬁ ......
wom| wm | EFA e R A T
0 I e (R
Xy"_l‘):'_\:.; ...... IEIEE ...... f%%‘»%ﬁ
%45}1 [, . : ...... s Dﬁg'i}lzﬁ% %uzg
T R RS o a

HIETOR R

5B U T, RIER T JOAEAE




